At a Glance

Project type: graphic design,

Timeframe:

Work Span:

Crew:

Features:

image processing,
sound editor,
web site builder software

14 Jul 2009 - 1 Oct 2009
(2.5 months)

350 000 words
(around 1200 pages)
and 70 000 cliparts

35, including 25 translators
and 4 editors

Professional designer lexicon
CAT-Tools employed
Tag—heavy text and

tag control

the multimedia community
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Translation quality. Measured and delivered

Magix AG designer
software localization

All Correct Language Solutions completely localized
4 software products, including user interfaces, help files,
manuals, packages and sample works.

Summary

Though it is a prominent international market player, MAGIX AG did not have
substantial market presence in Russia until 2009. Its products were only
available in English and European languages and Russian designers preferred
localized software from other developers. Therefore, MAGIX decided to invest in
creating a Russian language version and distribution system for its most popular
titles. Xara Xtreme Pro (image processing professional tool), Movie Adit Pro
(consumer video editor), and Web Designer were selected for the initial
marketing campaign.

MAGIX's own localization department operated with European languages only.
The company decided to outsource localization rather than hire additional staff.
The software developer’s Moscow office collected detailed market data on
localization services and chose All Correct Language Solutions for the high level
of quality, production power and competitive rates which the Samara-based
service provider could offer.
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